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Qantum Communications Corp. 30 7 30 0 4.3 6 28 93% 86% 1 2 7% 14%
Pacific Radio Group 14 3 14 0 7.0 2 13 93% 67% 1 1 7% 33%
Holladay Broadcasting, Inc. 15 4 15 0 3.8 3 12 80% 75% 1 3 20% 25%
Galaxy Commiunications 14 3 14 0 4.7 2 11 79% 67% 1 3 21% 33%
AAA Entertainment 13 3 13 0 4.3 2 9 69% 67% 1 4 31% 33%
Moon Broadcasting, LLC 16 6 16 0 2.7 4 11 69% 67% 2 5 31% 33%
Willis Broadcasting Corp. 16 8 16 0 2.0 5 11 69% 63% 3 5 31% 38%
Liberman Broadcasting, Inc. 16 5 15 1 3.2 3 10 67% 60% 2 5 33% 40%
Withers Broadcasting Co. 20 6 20 0 3.3 3 13 65% 50% 3 7 35% 50%
Black Crow Broadcasting, Inc. 28 8 28 0 3.5 5 18 64% 63% 3 10 36% 38%
Spanish Broadcasting System 22 7 22 0 3.1 3 14 64% 43% 4 8 36% 57%
Bonneville International Corp. 38 16 36 2 2.4 9 22 61% 56% 7 14 39% 44%
Border Media Partners 23 8 23 0 2.9 5 14 61% 63% 3 9 39% 38%
Forever Broadcasting 34 7 34 0 4.9 4 20 59% 57% 3 14 41% 43%
Archway Broadcasting Group, LLC 12 3 12 0 6.0 2 7 58% 67% 1 5 42% 33%
Community Broadcast Group 12 3 12 0 4.0 2 7 58% 67% 1 5 42% 33%
Results Radio 14 4 14 0 3.5 2 8 57% 50% 2 6 43% 50%
Midwest Communications, Inc. 35 12 35 0 2.9 6 19 54% 50% 6 16 46% 50%
Fort Bend 21 6 21 0 3.5 3 11 52% 50% 3 10 48% 50%
Bi-Coastal Media, LLC 23 5 23 0 4.6 3 12 52% 60% 2 11 48% 40%
Maverick Media LLC 21 6 21 0 3.5 2 10 48% 33% 4 11 52% 67%
Greater Media 19 16 19 0 1.2 9 9 47% 56% 7 10 53% 44%
Prairie Communications, LLP 18 8 17 1 2.3 4 8 47% 50% 4 9 53% 50%
First Broadcasting 15 8 13 2 1.9 3 6 46% 38% 5 7 54% 63%
Nassau Broadcasting 48 18 47 1 2.7 8 21 45% 44% 10 26 55% 56%
Key Broadcasting, Inc. 18 8 18 0 2.3 3 8 44% 38% 5 10 56% 63%
West Virginia Radio Corp. 16 5 16 0 3.2 1 7 44% 20% 4 9 56% 80%
Legend Communications, LLC 14 5 14 0 2.8 2 6 43% 40% 3 8 57% 60%
Robert Ingstad Broadcast Group 27 8 27 0 3.4 4 11 41% 50% 4 16 59% 50%
Bott Broadcasting Co. 15 9 15 0 1.7 5 6 40% 56% 4 9 60% 44%
Infinity Broadcasting Corp. 178 129 175 3 1.4 49 70 40% 38% 80 105 60% 62%
Northern Star Broadcasting 20 4 20 0 5.0 2 8 40% 50% 2 12 60% 50%
Sorenson Broadcasting Corp. 15 6 15 0 2.5 3 6 40% 50% 3 9 60% 50%
Entravision Communications Corp. 54 22 53 1 2.5 9 21 40% 41% 13 32 60% 59%
ABC Radio 70 46 61 9 1.5 19 24 39% 41% 27 37 61% 59%
American General Media 31 7 28 3 4.4 3 11 39% 43% 4 17 61% 57%
Amador Bustos 23 9 23 0 2.6 3 9 39% 33% 6 14 61% 67%
Commonwealth Broadcasting Corp. 23 10 23 0 2.3 4 9 39% 40% 6 14 61% 60%
NewRadio Group, LLC 24 8 23 1 3.0 2 9 39% 25% 6 14 61% 75%
Multicultural Radio Broadcasting 43 17 39 4 2.5 4 15 38% 24% 13 24 62% 76%
Radio One 68 31 68 0 2.2 9 26 38% 29% 22 42 62% 71%
Cherry Creek Radio, LLC 37 12 37 0 3.1 4 14 38% 33% 8 23 62% 67%
Mid-America Radio Group, Inc. 16 8 16 0 2.0 3 6 38% 38% 5 10 63% 63%
Fisher Broadcasting 27 12 27 0 2.3 5 10 37% 42% 7 17 63% 58%
Cox Radio 77 49 76 1 1.6 19 28 37% 39% 30 48 63% 61%
Clear Channel 1181 371 1169 12 3.2 136 430 37% 37% 235 739 63% 63%
Cumulus Group 300 74 295 5 4.1 29 108 37% 39% 45 187 63% 61%
Regent 74 17 74 0 4.4 6 27 36% 35% 11 47 64% 65%
Bristol Broadcasting Co. Inc. 19 2 14 5 9.5 1 5 36% 50% 1 9 64% 50%
GHB Broadcasting Co. 14 9 14 0 1.6 3 5 36% 33% 6 9 64% 67%
Visionary Related Entertainment 14 4 14 0 3.5 1 5 36% 25% 3 9 64% 75%
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Zimmer Broadcasting Co., Inc. 17 5 17 0 3.4 1 5 29% 20% 4 12 71% 80%
Lazer Broadcasting Corp. 14 4 14 0 3.5 2 4 29% 50% 2 10 71% 50%
Styles Broadcasting, Inc. 14 3 14 0 4.7 1 4 29% 33% 2 10 71% 67%
Noalmark Broadcasting Corp. 18 7 18 0 2.6 2 5 28% 29% 5 13 72% 71%
Susquehanna 33 23 33 0 1.4 6 9 27% 26% 17 24 73% 74%
Three Eagles Communication 45 17 45 0 2.6 5 12 27% 29% 12 33 73% 71%
Univision 70 27 68 2 2.6 7 18 26% 26% 20 50 74% 74%
Triad Broadcasting Company, LLC 42 11 42 0 3.8 3 11 26% 27% 8 31 74% 73%
Flinn Broadcasting 25 19 23 2 1.3 5 6 26% 26% 14 17 74% 74%
Linder Radio Group 16 5 16 0 3.2 1 4 25% 20% 4 12 75% 80%
Metropolitan Radio Group, Inc. 15 8 12 3 1.9 2 3 25% 25% 6 9 75% 75%
NRC Broadcasting 12 6 12 0 2.0 2 3 25% 33% 4 9 75% 67%
Entercom 102 55 95 7 1.9 17 23 24% 31% 38 72 76% 69%
Marathon Media 23 11 21 2 2.1 1 5 24% 9% 10 16 76% 91%
Simmons Media 21 10 21 0 2.1 3 5 24% 30% 7 16 76% 70%
NextMedia 57 17 56 1 3.4 4 13 23% 24% 13 43 77% 76%
Buckley Broadcasting 19 8 19 0 2.4 2 4 21% 25% 6 15 79% 75%
Salem 103 48 102 1 2.1 8 21 21% 17% 40 81 79% 83%
Dowdy Broadcasting 20 7 20 0 2.9 1 4 20% 14% 6 16 80% 86%
Mapleton Communications 26 5 26 0 5.2 1 5 19% 20% 4 21 81% 80%
Max Broadcast Group Holdings, LLC 37 9 37 0 4.1 2 7 19% 22% 7 30 81% 78%
Baker Family Stations 22 11 22 0 2.0 3 4 18% 27% 8 18 82% 73%
Cromwell Group 22 7 22 0 3.1 1 4 18% 14% 6 18 82% 86%
First Media Radio 23 10 23 0 2.3 2 4 17% 20% 8 19 83% 80%
QueenB Radio 12 4 12 0 3.0 1 2 17% 25% 3 10 83% 75%
Rhattigan Broadcasting 12 4 12 0 3.0 1 2 17% 25% 3 10 83% 75%
Emmis 25 18 25 0 1.4 4 4 16% 22% 14 21 84% 78%
Tom Ingstad Broadcast Group 13 5 13 0 2.6 1 2 15% 20% 4 11 85% 80%
Morris Communications 33 8 33 0 4.1 2 5 15% 25% 6 28 85% 75%
Hall Communications 20 7 20 0 2.9 2 3 15% 29% 5 17 85% 71%
Double O Radio 14 3 14 0 4.7 1 2 14% 33% 2 12 86% 67%
Mt. Rushmore Broadcasting, Inc. 14 5 14 0 2.8 1 2 14% 20% 4 12 86% 80%
Shepherd Group 14 7 14 0 2.0 1 2 14% 14% 6 12 86% 86%
Renda Broadcasting 22 12 22 0 1.8 2 3 14% 17% 10 19 86% 83%
Davidson Media 28 17 25 3 1.6 2 3 12% 12% 15 22 88% 88%
Inner City Broadcasting Corp. 17 7 17 0 2.4 2 2 12% 29% 5 15 88% 71%
Crawford Broadcasting 30 17 30 0 1.8 3 3 10% 18% 14 27 90% 82%
Keymarket Communications, LLC 14 5 14 0 2.8 1 1 7% 20% 4 13 93% 80%
Waitt Radio 42 17 42 0 2.5 2 3 7% 12% 15 39 93% 88%
Artistic Media Partners 13 5 13 0 2.6 0 0 0% 0% 5 13 100% 100%
Curtis Media 16 8 16 0 2.0 0 0 0% 0% 8 16 100% 100%
Eagle Radio 20 8 20 0 2.5 0 0 0% 0% 8 20 100% 100%
East Arkansas Broadcasters 12 3 12 0 4.0 0 0 0% 0% 3 12 100% 100%
Georgia-Carolina Radiocasting Co. 13 8 13 0 1.6 0 0 0% 0% 8 13 100% 100%
Gold Coast 12 2 12 0 6.0 0 0 0% 0% 2 12 100% 100%
Jefferson-Pilot Communications 18 9 18 0 2.0 0 0 0% 0% 9 18 100% 100%
L.M. Communications, Inc. 12 3 11 1 4.0 0 0 0% 0% 3 11 100% 100%
Mahaffey Enterprises, Inc. 14 3 14 0 4.7 0 0 0% 0% 3 14 100% 100%
Mid-West Family Stations 29 6 29 0 4.8 0 0 0% 0% 6 29 100% 100%
Millennium Radio Group, LLC 12 2 12 0 6.0 0 0 0% 0% 2 12 100% 100%
New Northwest 36 5 36 0 7.2 0 0 0% 0% 5 36 100% 100%
Quarnstrom Stations 14 6 14 0 2.3 0 0 0% 0% 6 14 100% 100%
Rsult Radio Group 14 4 14 0 3.5 0 0 0% 0% 4 14 100% 100%
Route 81 Radio, LLC 12 4 12 0 3.0 0 0 0% 0% 4 12 100% 100%
Uno Radio Group 13 1 13 0 13.0 0 0 0% 0% 1 13 100% 100%
Urban Radio Broadcasting, LLC 12 2 12 0 6.0 0 0 0% 0% 2 12 100% 100%
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